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Abstract: Describing a product is one of discussion that the students
should learn to express the words that of selling. This study aims at
investigating how the students’ abilities and difficulties in describing
a product in economics class of Bina Bangsa University. The
respondents were students from the third semester and analyzed using
descriptive-qualitative study. The result of study depicted that

ESP, Ability, Difficulties, Describing students faced difficulties in both organizing and developing ideas.

product

They were difficult to choose appropriate vocabulary and to manage

the words grammaticaly correct in expressing the language. It
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suggested students need attention in learning descriptive text
structures whether in developing ideas, grammar and vocabulary

chosen. They should be provided by example and practice for
achieving the ability of describing a product.

INTRODUCTION

English as Specific Purpose (ESP) is
defined as teaching and learning of
English in second or foreign language
where the goal of the learners can use
English as particular domain. (Brown,
2016; Starfield, 2013).

The characteristics of ESP consist of
specific disciplines, it is (1) designed to
meet specific needs of the learners; (2)
related to content of particular
description, occupation and activities; (3)
centered on the language appropriate to
those activities in syntax, lexis, discourse,
semantics, etc; (4) restricted to a language
skill to be learned (Farida and Asmaa,
2017; Ibrahim, 2016).

Those specification backgrounds
define ESP used in academic studies for
vocational or professional purposes. ESP
support teaching and learning more
effective and efficient in specific needs

especially in economics (Arancén, 2013;
Flowerdew, 2013; Rahman, 2015). Bina
Bangsa University applies ESP in its
English lecturing including in economic
and bussiness faculty. Regarding to
competition era in industrial 4.0, students
should be equipped by English skill for
their communication practices. Besides
applying digital potential in teaching and
learning, the students also should improve
their language skill to face the upcoming
of ASEAN Economic Community.

Teaching and learning English for
economics shall be taught by applying
language expressions into the discussions.
Various discussions focus on the
expression for presenting and delivering
practices. The discussions that use
language expressions  consisted  of
delivering meeting, dealing with a
negotiation,  introducing  company’s
profile.




Students Strategy in Describing a Product: The Case of ESP Writing Class | Dewi Surani, Ana Utami Fatoni

One of discussions that need
language expression as its learning goal is
describing a product. The discussion
demands students to express how to
describe a product, so that they could
attract the customers to see and buy it.
This discussion challenged students to
deliver some language expressions
accordingly related to the topic.

Some studies have investigated
about descriptive writing whether in the
students abilities and difficulties and also
of product description as the discussion
chosen as the research focus. Yoandita
(2019) mentioned that students are able to
write descriptive text but make has less
expression in their writing. Her result of
study depicted that the students were able
to use descriptive writing in some aspects
of tense, linking verb, and adjectives.
Whereas, when they try to develop idea
and organize the idea of the text. Isani,
(2013) states that description that
described in detail whether in how it
touches, how it feels, as the actual product
would increase product attraction.

The description expressed in how
the students find ideas in their writing. As
mentioned by Kheryadi, (2017) writing is
an important skill because it is the most
effective way to someone’s English
proficiency both in the abilities and
difficulties.

Choosing language expression to be
written became a challenge of students on
how they express a product because they
need to find appropriate expression to
describe (Lam, 2013).

The expression of describing
product focus on using powerful words
that sell and telling the full story of
product (Cotton, et al. 2012). Regarding
to those aspects, besides developing ideas,
organizing ideas, and vocabulary, they
also need to be able to apply grammar.
The grammar focus was not only on the
present tense but also focus on two kinds
of  English  grammatical  structure
consisted of adjective and passive
sentence. Those structures are needed by
the learners to make a detail, natural,

expressive, and attractive  product
description (Huhta, Johnson, & Tulkki,
2013). These aspects were needed since
product description or the technical
information of product provided obtained
the second highest mark after the price
(Le Marechal: 2015). It could be seen that
writing product description should be
appropriate (Sarem, et al.(2013).

This study addresses the students’
abilities and difficulties in describing
product and how they describe a product
before and after they get some English
expressions treatment. The grammatical
focus on this discussion were divided into
two, adjective and passive sentence.
Based on the explanation above, the
writers focus on “what are students’
abilities and difficulties in describing
product?” and “how students describe a
product using English expressions?”’

METHOD

This study was a qualitative
descriptive analysis. The participants of
this study were consisted of 150 students
majoring Management, Bina Bangsa
University of the third semester by the
reason those classes had product
description discussion. This study used
students’ text analysis as the instrument.
The writers focus on their text of
describing a product.

The writers used students’ text to
analyze their descriptive writing regarding
to product description. The components
of writing that analyzed were consisted of
developing ideas, organizing ideas,
vocabulary and grammar (Rakhman,
2013). For the grammar the writers
focused on adjective and passive sentence
that became the most important thing in
product description. The writers took four
steps in analyzing the data. The first was
describing and interpreting on how the
students write the descriptive text about
product. The second, the data were
analyzed in both abilities and difficulties
of the writing. Then, the students got
explanation on how to write product
description. Last, the data was analyzed
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based on developing ideas, organization
ideas, vocabulary and grammar.

RESULT AND DISCUSSION

Based on the analysis, the result
could not attract the other students’ of
product interest through peer reading
session. They mentioned that the product
description could not get the readers full
attention, because the way the text
express the language missed of the
developing ideas, organizing ideas,
vocabulary and grammar.

Based on the analysis from the
students’ text, the writers found some
information on the following:

a) Developing ideas
Most of students were able to develop
idea well. It is because they tried
expresively on their description.

b) Organizing ideas
The students did not use powerful
words and they also did not tell briefly
about the product.

c) Vocabulary
The writers did not find the trouble of
students using vocabulary, most of
them use the vocabulary well.

d) Grammar
Regarding to the grammar, as
mentioned by Cotton et al, (2012) the
product description besides should be
powerful and telling the full story of
product, it means that beside present
tense, the product should be described
using adjective and passive voice.

Table 1. Recapitulation of common

adjective used in describing product

Word
No Adjective Frequency
1 | Good/ best/ better 24
2 | Beautiful 9
3 | Special 5
4 | Practical 7
5 | Easy 3
6 | Simple 6
7 | Pure/ original / natural 3
8 | Affordable 14

From the table above, Shows that
the learners used standard adjective words
of “good”, “best” (mentioned more than
three times), “beautiful”, “flexible”,
“comfort”. They had limited adjectives to
Express, which caused they mention the
same adjective words in the description.

Figure 1. Students’ describing product
brochure

The learners less used gradable
adjectives to gain more product attraction
there was no variation in the description,
e.g.: “it is good for you”, “it is beautiful”,
it feels comfort to use”, “it is the best”, it
has best quality”.

The analyzes also shown that
students also find difficulties in
describing product by using passive
sentence. Mostly students still use active

sentence.
Figure 2. Students’ describing product brochure
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The students used active sentences,
e.g, “we offer you this cool product to
complete your life style”, “we choose the
product from the best material”, and this
beautiful product is for you “in their
description which decrease language
neutrality in the product description.

After explaining the aspects of
descriptive  writing for product
description, the students got improvement
of their ability applying the aspects of
product description. The finding can be
seen below:

a) Developing ideas
b) Organizing ideas
c) Vocabulary

d) Grammar

The varieties of gradable adjectives
were also used when they describing
product brochure. The recapitulation of
adjectives variations can be seen this
following table.

Table 2. Recapitulation of adjective
variations used in describing product

No .. Word
Adjective Frequency

1 Finest 7

2 Brightest 6

3 Newest/latest 9

4 Healthy 8

5 | Cheap 6

6 Comfort 10

7 Fast 2

8 Elegant 9

9 Small 2
10 | Soft 2
11 | Cool 2
12 | Attractive 3
13 | Stylish 3
14 | Suitable 4
15 | Light 3
16 | Perfect 5)

CONCLUSION

Mostly, students were difficult to
choose the appropriate vocabulary and to
organise the grammatical right
interpretation of the words. It suggested

that students should pay attention to
learning descriptive text  structures,
whether it is in the development of ideas,
grammar or vocabulary chosen and
practice intensely for achieving the ability
to describe a product should be provided.
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